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Building a brand is about putting a face to a name.
Every image selected contributes to the way our
Region is perceived. Imagery should be dynamic,
bold, vivid and inspiring and should reflect the
brand values.

Avoid the use of images that are strongly generic
and impersonal. Instead, choose images that are
authentic and embody a strong point-of-view of
the moment, object or metaphor being portrayed.

For more information on using Niagara Original
please get in touch by email at
info@niagaraoriginal.com or call 905.685.1308.
Uses of the Niagara Original brand graphics must
be approved by Niagara Original.

It’s a simple process and we’re eager to help.
We’re looking forward to working with you to
discover your own Niagara “originality” and to
create vivid and inventive ways to tell our Niagara
story to the world.
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This booklet summarises the development and concepts behind
the Niagara Original brand.

Uses of the Niagara Original brand graphics must be approved by
Niagara Original.

It’s a simple process and we’re eager to help. We’re looking forward
to working with you to discover your own Niagara “originality”

and to create vivid and inventive ways to tell our Niagara story to
the world.

For more information on using Niagara Original please get in touch
by email at info@niagaraoriginal.com or call 905-685-1308.
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