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Niagara Original is our regional brand, the
positioning and design platform upon which
we author our unique story to tell the world.
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Niagara Original Video

O - o | __abundant, authentic, beginnings, history, inventive,
|’|9 INal = one-of-a-kind , rare, surprising, unexpected, unique...


http://youtu.be/Er_WjG_5Unw

a symbol for an important,
authentic place

represents a unique way
of thinking, living and
doing business

‘N’ is...
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a flexible brand platform
designed to spur an
integrated communications
style for the region

a quality designation,
a badge of honor,
a unifying force
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Niagara Original Icons
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Sectoral Signatures Welland Canal  St. Catharines  Agribusiness Port Colborne  Sport Fishing History
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Greenhouses Wine Academic Bioscience Produce Industry
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What Inspired the Brand?

Niagara’s Economic Growth Strategy
Specifically two of the six strategic action plans:
1 Build a Stronger Collective Voice 2) Marketing the Niagara Brand

The branding process was purposeful and highly inclusive

V 20 stakeholder interviews

V 7 municipal group interviews
V 3 workshops

V 1,650 traveller interviews

V 15 business leader interviews
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Structure

Brand Custodian

Niagara Economic Development Corporation

Director of Economic

Development & Marketing

Guy Graveline

Marketing
Associate
Paxton Allewell

Brand Advisory Group

Niagara Original Award
Selection Committee
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Activities Snapshot

NIAGARA CASE STUDY
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Niagara Original
BEST PRACTICES GUIDE

BRAND

E ADVISORY
onginal GROUP

Niagara Original Contest
Enter today!

Test Your Knowledge About
What Makes Niagara Original
(Hints Provided) for a chance to win:

Dinner and a Show for 2
In Beautiful Niagara-on-the-Lake
& Niagara Wine Festival Package
www.nlagaracanada.com/contest

Cantest closes August 31st, 201
Contest detalls avaslaie onine.

RANTE) e R e

WINE
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How do Enterprises use the Brand?

Co-branding

As a design element

To stimulate creativity

Use the brand concepts in advertising, publications and communications

As a language resource and enhancement

> > > > > >

As an imagery and experiential touchstone

BRANDING
MATERIALS IMPACT

Logo on
website

APPLICATIONS
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Who’s using the Brand?

Here are some of the Niagara Original Brand users...
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Bringing
Niagara Original to Life

NIAGARA ECONOMIC DEVELOPMENT CORPORATION

= Natural Power and People Power.
Together in One Perfect Location.

ECONOMIC DEVELOPMENT
CORPORATION

Select Language | ¥

Home Contact

About Us

Media Centre
Business Publications
Business Directory
NEDC Boardroom

Niagara Success Stories

Welcome to Niagara Canada

Niagarz-on-the-Move

Business Pulse - July 2011

Mk ymme brivgs xcitihg g rowts Iy NBJarEs ecoromy,
as gaenime rtading aliwe Slikcor Kaghts Doreak 20

Advantage Niagara

Commercial Properties
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Green Energy Initiatives COrHCHON.
Viw Page

Digital Media

Bio-products
Enter the Niagara Original Contest
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chaice Dwih Wo BrEste prizes! A diner aid theatre br
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About Pelham
Key Advartages
About NEDC

Who to Cortact
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Pelham Economic Development

Home Q

iness_Planning_Data

Plant your business and prosper in Pelham

Want to expand or establish your business in Pelham?

The Town of Pelham is one of seven Niagara municipalities without an economic development ofice
whose activties are supported by the Niagara Economic Development Corporation’s (NEDC)
senvices. Working on behalf of the Town of Pelham, NEDC has developed this website to showcase
the unique advantages and benefits of doing business in Pelham. Offered here is a comprehensive
community profile highlighting econamic development information, business opportunities, insights
and characteristics defining Pelham

As Niagara's leading economic development agency, NEDC is actively involved and committed to
expanding existing business and securing new business investment to Niagara. NEDC offers a wide
array of senices, knowledge, resources and networks which provide a one-stop advantage to
expanding or bringing business to the Niagara region.

Promoting and marketing Niagara on a global scale, NEDC works in partnership with the twelve
rimicinaiitias tn aduncata and facilitata husinace armwth and ~amnatifvanace Cantact NN ta



http://www.niagaracanada.com/pelham

Bringing

Niagara Original to Life

NIAGARA ECONOMIC DEVELOPMENT CORPORATION
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Business
Directory

2009-2010
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think niagara.
think original.

wind energy
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www.niagaracanada.com

think nlagara. think original.

wind 2081y Iubply shain daactory

original

ORIGINAL THINKERS.
ORIGINAL INNOVATORS.

-

Harnessing Wind Energy.

Niagara has captured the power of water and
now we have our sights set on harnessing the
power of wind. We have what it takes to support
the fast emerging business of wind energy:

- Diversified manufacturing base and supply
chain networks

+ Strategic location with access to markets

+ Muttimodal transportation - rail, road and water
+ Highly experienced workforce

+ Proactive regional and municipal government

n

think nlagara. think original.

See us at Booth #1028 at CANWEA 2009
or visit www.niagaracanada.com

info@niagaraca

think niagara. think original.

emerging clusters

. Solar Energy

;
:

think niagara. think solar energy.
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NIAGARA'S
ECONOMIC GROWTH

STRATEGY
2009-2012
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Bringing
Niagara Original to Life
NIAGARA ECONOMIC DEVELOPMENT CORPORATION
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Bringing

Niagara Original to Life

TOURISM NIAGARA

FRANGAYS | NEWSLETTER | MEMBERS | MEDIA CENTAE | Searh O\0E .
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FESTIVALS & EVENTS

Discover, Plan and Book «
ToRBIEM Niagara, Canada.

ABOUT US | SITEMAP | CONTACT
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